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Marketing at Retail

Health & Wellness — Current Trends & Opportunities

Current trends in health and wellness, particularly in natural foods, reflect a growing
consumer focus on holistic well-being, sustainability, and transparency. There is a
significant opportunity for health and wellness products and brands as health-conscious
consumers focus on preventative and lifestyle changes for health and wellness. These
trends are driven by increasing awareness of the connection between diet, lifestyle, and
overall health.

Several demographic shifts significantly contribute to the increased focus on health and
wellness, reshaping consumer preferences and driving industry changes. Various
demographic shifts reshaping consumer behaviours and expectations drive the
increasing emphasis on health and wellness. These shifts influence industries in areas
such as natural foods, fitness, mental well-being, and technology, forcing companies to
adapt. The following is an overview of the key demographic trends shaping the health
and wellness landscape:
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1. Aging Population (Preferred Platforms: Facebook, Meta, and
Instagram)

As life expectancy increases, especially in developed nations, there is growing interest
in healthy aging and longevity. Older consumers are relentlessly seeking ways to
maintain vitality and prevent age-related diseases through fitness, nutrition, and
wellness products. The demand for products and services that promote healthy aging,
such as supplements, functional foods, and fithess programs designed for older adults,
will continue to experience explosive growth.

e Longer Life Expectancy: As people live longer, there is a growing emphasis on
maintaining health and quality of life in older age. Older adults increasingly focus
on preventive health measures, chronic disease management, and active aging,
leading to a surge in demand for products that promote healthy aging.

« Demand for Functional Foods: The aging population will continue to drive
demand for functional foods and supplements that support bone, joint, cognitive,
and cardiovascular health, addressing the unique health concerns of older
consumers.

o Interest in Anti-Aging Products: The desire to maintain youthfulness fuels the
rising demand for anti-aging skincare, supplements, and functional foods that
promise to improve longevity and vitality.

2. Millennials and Gen Z Driving Wellness Culture (Preferred Platforms:
Instagram, YouTube, TikTok)

Younger generations, particularly Millennials and Gen Z, are redefining wellness by
incorporating mental health, self-care, and sustainability into daily routines. These
generations are more focused on holistic well-being, valuing mental wellness and
mindfulness as much as physical health. Their strong preference for natural, organic,
and sustainably sourced products drives changes in the natural foods sector, with
brands increasingly focusing on clean, transparent labelling and eco-friendly practices.
Millennials and Gen Z consumers are also willing to pay more for sustainable Eco-
Friendly packaging.

« Holistic Health Approach: Millennials and Gen Z are more inclined towards a
holistic approach to health, embracing mental, emotional, and physical well-
being. Wellness practices such as yoga, meditation, and clean eating are
prevalent among these groups, pushing brands to develop products and services
that cater to this lifestyle.

« Digital Natives: With their digital-first nature, these generations have vast
access to information, leading to increased awareness of product transparency
and brand ethics. Brands that offer clean, ethically sourced products gain their
loyalty.
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e Focus on Sustainability: Younger consumers prioritize sustainability,
supporting brands that are environmentally conscious, promoting ethical
practices, and offering sustainable products.
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3. Rise of the Wellness-Oriented Consumer

Mental well-being is gaining as much importance as physical health, particularly among
younger consumers. The global conversation around mental health continues to grow
louder, fueled by increasing stress levels, burnout, and the aftermath of the pandemic.
The geometric increase in the demand for mental wellness products, including apps,
mindfulness practices, and therapies to reduce stress and anxiety, is expected to
continue.

o Health-Conscious Consumers: Consumers across demographics are
increasingly prioritizing wellness in all aspects of life, investing in organic foods,
natural products, and services that promote well-being.

« Demand for Personalized Solutions: Wellness-oriented consumers seek
personalized health solutions such as customized diet plans, supplements, and
fithess programs tailored to their individual needs.
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4. Urbanization and Lifestyle-Related Diseases

As urbanization accelerates, especially in emerging markets, lifestyle-related diseases
such as obesity, diabetes, and heart disease are becoming more prevalent. This shift is
driving consumers toward fitness regimes, healthy eating, and wellness programs
aimed at disease prevention and long-term health. The increased demand for functional
foods, fitness tech, and wellness programs designed to combat these urban lifestyle
challenges will continue to grow in tandem with increasing concerns for lifestyle-related
diseases.

« Convenience and Health: Urbanization and fast-paced lifestyles demand
convenient yet healthy food options, such as meal kits, ready-to-eat meals, and
healthy snacks. Health products that fit busy schedules are also gaining
popularity, including portable fitness devices and wellness apps.

5. Increased Health Awareness Post-Pandemic

The COVID-19 pandemic will continue to influence how consumers approach health.
People are now more proactive about maintaining their health, with a sharper focus on
immunity, cleanliness, and preventive care. This heightened awareness is reshaping the
health and wellness industry, with more consumers gravitating toward natural
supplements, immunity-boosting foods, and fitness routines to strengthen overall health.



6. Increasing Diversity and Multicultural Influences

Cultural Awareness: The growing appreciation for diverse dietary and wellness
traditions drives the popularity of ethnic superfoods like turmeric and quinoa,
along with holistic practices such as Ayurveda and Traditional Chinese Medicine.
Global Wellness Trends: Consumers increasingly embrace global wellness
trends, including plant-based diets, herbal remedies, and traditional healing
methods.

7. Growing Middle Class in Emerging Markets

Increased Spending Power: Emerging markets are witnessing a growing middle
class with more disposable income to spend on health and wellness products.
This demographic shift is driving demand for natural foods, supplements, and
fitness products(

Adoption of Global Trends: As digital platforms expose emerging markets to
global wellness trends, there is rising interest in Western wellness practices such
as organic foods and fitness regimens.

8. Greater Focus on Mental Health Across all Demographics

Breaking the Stigma: There is growing awareness and acceptance of mental
health issues across age groups, with more people investing in products and
services that promote mental well-being, including meditation apps and stress-
relief supplements.

Integration of Mental Wellness: Mental health is increasingly considered
integral to overall health, influencing demand for holistic wellness solutions.
Generation Alpha (born after 2010) is growing up in an era of heightened social
awareness. Inclusivity, diversity, and mental health stigmas are at the forefront,
and parents and educators emphasize emotional well-being and acceptance.
This generation is expected to benefit from the de-stigmatization of mental health
discussions and greater access to mental health resources than previous
generations. As Generation Alpha matures, the intersection of digital life, global
events, and shifting societal values will continue influencing how they navigate
mental health.

9. Gender Shifts and Changing Roles

Women's Health and Wellness: There is a rising focus on women's health
issues, including hormonal balance, reproductive health, and prenatal care,
leading to specialized wellness products for women.

Men's Health Awareness: Awareness of men's health is also increasing,
focusing on fitness, mental health, and nutritional needs explicitly tailored to men.

10. Tech-Savvy Consumers and the Digital Health Revolution



o Adoption of Digital Health Tools: Consumers are increasingly using digital
health tools such as fitness trackers, telemedicine, and health apps, making
health and wellness more accessible and personalized

« Data-Driven Wellness: The rise of personalized health data has empowered
consumers to take more control over their health, using technology to monitor
and optimize their wellness journeys.

The convergence of cutting-edge technologies, shifting demographics, and an
intensified focus on health and wellness is driving a revolution both on the shelf and
throughout the supply chain. In this rapidly evolving landscape, it's no longer just about
managing brands—it's about positioning yours as a leader that drives maximum impact
and engagement at every stage of the customer journey.

Brands that embrace these shifts by delivering personalized, sustainable, and holistic
solutions will thrive. At Hughes Decorr, we are dedicated to staying ahead of the curve,
ensuring our clients achieve unrivalled in-store impact and seamless customer
engagement. Our relentless pursuit of innovation and our commitment to turning key
insights into practical strategies empower us to help you continually adapt to ever-
changing retail environments and increasingly discerning consumers.

Success at retail requires commitment and the courage to evolve your brand.

Partner with Hughes Decorr, and together, we'll "Elevate Your Brand" to achieve lasting
impact across every touchpoint.
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